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CEO confidence is on the rise as lessons learned 
in the heat of the pandemic turn to fully-fledged, 
forward-looking operational strategies. This 
optimism is felt by 87% of our Tracker respondents, 
who either feel very confident or quite confident 
about the performance of their business.

There’s no denying that it is also being fed by a 
pervasive sense of relief that the UK’s vaccination 
effort has forged ahead with such remarkable speed 
– allowing business to focus once more on building 
competitive edge rather than holding the Covid fire 
at bay. This growing sense of liberation is helping to 
revitalise the supply chain, with partners and clients 
driving the evolution of more streamlined models.

One of the most striking themes to emerge  
from our latest CEO Confidence Tracker is the 
extent to which the pandemic is already being 
seen as a historic event from which there were 
some positive consequences.

The best from the worst

The many faces of digital transformation – in 
communications, particularly – will continue to 
emerge. Covid is acknowledged as a catalyst for 
change and for many CEOs, moving on will be an 
amalgamation of the best of the new knowledge 
with the social and corporate reassurance of a 
return to the physical workplace.

Vaccine relief

The vaccination programme is enabling business 
to anticipate a return to ‘normal’ sooner rather 
than later, with the expectation that the 
uncertainties of lockdown will finally give way to 
the country opening up fully once again. Some 
our respondents suggest that the release of client 
budgets and pent-up customer demand will 
deliver a business boost. 

Cautious optimism

At the same time, a note of caution is sounded by 
CEOs who are balancing cost savings on property 
and physical infrastructure with clients themselves 
anticipating the savings that will come from more 
streamlined supply chains. Even so, this is an area 
of optimism for our respondents, especially those 
from digital businesses.

Anxious wait

While the Tracker shows a distinct reduction in 
the number of respondents reporting a lack of 
confidence, it should still be noted that 7% of our 
CEOs have expressed real concern about the 
future of their business. For them, the fallout from 
Brexit and Covid continues to be toxic, and there 
is ongoing anxiety about the extent to which any 
government assistance will actually help.

Hopes rise for business in a post-pandemic age 
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  Insights at a glance:

• CEOs are turning pandemic lessons into viable and dynamic operational strategies  
for their businesses

• The UK’s vaccination programme is stimulating confidence with the hope and expectation  
that it will unlock client and customer spending

• There is a considerable post-pandemic focus on streamlined supply chain models  
as businesses and their partners seek greater efficiency and flexibility
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Q:  How confident are you about the future performance of your business right now?
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Not very Not very 
confidentconfident

Not confident Not confident 
at allat all

Very Very 
confidentconfident

Quite Quite 
confidentconfident

Neither confident Neither confident 
nor unconfidentnor unconfident

Sample Size: 275 CEOs, May 2020   |   Sample Size: 625 CEOs, November 2020 
Sample Size: 900 CEOs, February 2021

** Average response rate 11%
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Running Commentary: CEOs report from the business front line
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Digital Benefits

Covid has been a catalyst 
for technology adoption and 
new ways of working... This is the 
start of digital transformation, 
not the peak or end.  
Financials

The team here have indicated 
they are looking forward to 
returning to the workplace, 
which bodes well - teams 
develop and improve their 
performance when physically 
being together and despite 
overcoming IT/comms issues 
working from home, this is no 
substitute for the learning or the 
sheer esprit de corps a team gets 
by growing together. 2021 
should be a positive year for 
both our customers and our 
team members!  
Industrials

In response to the 
pandemic, the business 
became digitally enabled very 
fast, this has made it both covid 
resilient and has increased 
productivity, making it primed 
for the future in any scenario.  
Healthcare

We provide digital platform 
solutions that solve real world 
problems, holistically. We focus 
on supply chains in the Proptech, 
Logistics and Energy sectors.  
Technology

More certainty about the 
end of lockdown will lead to 
more people outside together 
for longer which is very good for 
my business interests. In addition 
the speed of the vaccination 
programme in the UK, and the 
rapid economic recovery by 
those countries that are further 
forward than the UK like Oz, 
South Korea etc are positive 
signals for us.  
Technology

Fashion and Retail will 
bounce back as lockdown 
eases. New models and new 
ways of engaging customers 
will drive innovation in retailing, 
fulfilment, and engagement 
with potential and actual 
customers.  
Technology

Vaccination impact

Now the Covid vaccinations 
are happening all over the 
world, some travel and other 
business restrictions will be 
lifted in the next quarter. After 
that business will pick up and 
people will try to resume 
pre-Covid activities. Although 
many aspects of life will change 
permanently, we expect huge 
economic stimulus capital to be 
injected by global governments 
and business will recover. And 
we expect to do well from this 
development.  
Charity

We provide digital platform 
solutions that solve real world 
problems, holistically. We focus 
on supply chains in the Proptech, 
Logistics and Energy sectors. The 
impact of Covid-19 has exposed 
many supply chains/ industries, 
with out of date processes, 
practices and legacy technology. 
We have developed a platform 
solution during the height of 
lockdown and we can now scale 
this, based on customer testing
and feedback.  
Technology

Demand for certain products 
remains high. The ability of 
brand owners to travel is 
restricted and looks as though it 
will continue to be problematic 
throughout 2021. Clients are 
leaning on us more and more to 
keep their supply chains moving 
at speed and of quality.  
Industrials

We are seeing signs the 
markets are picking up and once 
frozen client budgets are slowly 
being reinstated. Commercially 
and operationally we’re in a 
strong position, with an 
extremely relevant offer for the 
current climate where brands 
are redefining themselves, or 
seeking to engage more closely 
with their customers, or acquire 
new customers.  
Consumer Services

Supply chain pressure


